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MESSAGE FROM OUR PRESIDENT AND  
CHIEF EXECUTIVE OFFICER

In 2020, AIG showed continuous dedication to longstanding areas of focus while remaining highly responsive to the critical and timely 
needs of our colleagues, our insureds, and our communities. Responding to health and safety crises, providing ways for employees to 
unite behind a cause and connect with one another, and helping to promote greater diversity, equity and inclusion are all areas that 
AIG has worked to address for many years.

AIG recognizes that operating as a responsible corporate citizen is central to our success as an industry leader. We are committed 
to giving back to the communities we serve through programs, partnerships and philanthropy that leverage the skills, experience, 
knowledge, and enthusiasm of our employees. We honour our history of giving and continue to put purpose into action by 
volunteering to help others, serving on diverse and inclusive employee resource groups, donating funds to support important causes 
and by otherwise working toward the greater good.

In 2020, an additional paid day off to volunteer was added in support of organizations that focus on education about the importance 
of equality, diversity, inclusion, criminal justice reform, and human and civil rights, or otherwise provide support for underrepresented 
and at-risk groups. This extra day off can also be used for opportunities to learn about historical episodes of injustice that shaped the 
world we live in today and to observe important milestones.

Also in 2020, the AIG Matching Grants Program was expanded to include Canadian registered charities. The program is available to all 
current full and part-time employees with at least one year of service and the spouse/partner of any eligible individual. Through the 
program, AIG will match donations 2:1. In 2020, to further support individual philanthropy during a year of unprecedented need, a 
maximum (or combined total) of $12,000 USD was made available to eligible nonprofit organizations. Through the kind generosity of 
AIG Canada employees, a total of $130,000 in charitable donations were dispersed to 76 charities in 2020. 

The diversity of our people is one of AIG’s greatest assets and brings us great pride. Through our colleagues, we learn how to better 
understand our clients, increase innovation and reduce risk. That is why, as part of our journey to build the AIG of the future, we 
continue our focus on fostering a culture of inclusion that is designed to attract, develop and retain diverse talent.

Our diverse talent has helped us to create a progressive culture that has earned us three consecutive Top 100 Employer for Young 
People awards and two Top 100 Employer for Greater Toronto awards. These annual competitions recognize the best places to work 
in Canada by evaluating each employer based on the programs and initiatives they offer to attract and retain staff. 

To learn more about AIG Canada and the people who serve our 19,000 policyholders, we invite you to read our 2020 Public 
Accountability Statement. Through these pages, we hope that you gain a better understanding of AIG Canada and its commitment to 
its employees, clients and communities where we live and work. 

Sincerely,
Lynn Oldfield
President & Chief Executive Officer
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ABOUT US

AIG CANADA

AIG Canada has provided insurance solutions for almost 55 years and is federally 
licensed to operate in all provinces and territories in Canada. With a staff complement 
of approximately 369 members, AIG Canada is one of the country’s leading property 
and casualty insurance companies, providing a wide range of insurance products to 
the marketplace through a network of independent brokers. 

AIG’s goal is to help its clients manage virtually any risk with confidence. AIG is at its 
best when it empowers its customers to be at their best as they strive to realize their 
dreams, and find success every day. AIG Canada is part of American International 
Group, Inc. (“AIG”), a global insurance solutions provider. With roots that trace back 
to 1919, AIG is a global insurance company with operations in more than 80 countries 
and jurisdictions. What unites AIG is the company’s commitment to helping its clients 
prepare for what is next. Whether that is helping cities and communities to prepare 
for and recover from natural disasters, AIG has the specialist expertise to help clients 
better manage risk.

In addition to doing what is right for its clients, AIG is also committed to doing the 
right thing for its people and the communities where they work, live and serve 
customers. It is why AIG offers its employees a flexible work arrangement and training 
programs so they can grow professionally. AIG also encourages its employees to give 
back. The company provides Volunteer Time Off to its global workforce, allowing 
them to provide hands-on support to the causes they care about most, and the 
company donates over $6M each year through its matching grants program to 
nonprofit organizations its employees support.

IN 2020, AIG CANADA REPORTED 
GROSS PREMIUMS OF: 

$1.35  
BILLION
ASSETS OF: 

$4.66 BILLION
POLICYHOLDER SURPLUS OF:

$765 MILLION

AIG CANADA ENJOYS STRONG RATINGS FROM  
THE PRINCIPAL RATING AGENCIES

S&P: A+ AND A.M. BEST: A

IN 2020, INCURRED GROSS CLAIMS 
AND ADJUSTMENT EXPENSES OF: 

$682 MILLION

AIG CANADA SERVED OVER: 

19,000 
POLICY- 
HOLDERS
HANDLED APPROXIMATELY: 

16,000 CLAIMS
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TOP 100 EMPLOYER AWARDS

AIG’S GLOBAL APPROACH TO SUSTAINABILITY

AIG has developed a sustainability 
agenda intended to help future-
proof our communities—a unified 
sustainability approach that supports 
our business strategy and addresses 
expectations from many of our key 
stakeholders including investors, 
regulators, clients and employees.

Combating climate change is at the 
top of that agenda, as climate-related 
risks already present significant 
challenges to insurance companies. 
AIG is well- positioned to leverage its 
strength and risk expertise to help 
mitigate greenhouse gas emissions and 
guide our clients through the risks and 
opportunities posed by climate change.

We recognize that the world needs to 
embrace sustainable energy solutions,  
but also that such a transition cannot  
be done overnight. That is why we use 
our risk expertise to help our clients  
and partners navigate their “green 
transition” in a safe and minimally 
disruptive manner.
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AIG’S POSITION ON CLIMATE 
CHANGE 
AIG supports the scientific consensus that 
climate change is a reality of increasing 
global concern. Climate change has many 
indicators, including higher concentrations 
of greenhouse gases, a warming 
atmosphere and oceans, diminished 
snow and ice, and sea level rise. These 
indicators appear to have contributed to 
unpredictability, increase in the frequency 
and severity of natural disasters, and 
the creation of uncertainty as to future 
trends and exposures. As such, climate 
change potentially poses serious financial 
implications for the insurance industry 
in areas such as underwriting, claims 
and investments, as well as risk capacity, 
financial reserving and operations.

AIG also recognizes the impact of climate 
change on its global communities and is 
committed to playing a role in addressing 
these challenges. Climate change is a 
complex issue and the world cannot 
currently meet its energy needs through 
purely green technologies.

We recognize the need for the world’s 
transition away from fossil fuels to more 
sustainable energy sources. Therefore, 
AIG is committed to working with relevant 
insureds to assist them in the transition to 
a low-carbon economy. 

LONG TERM RISKS
Transitioning to a low-carbon economy is 
a very complicated and lengthy process 
that often entails extensive policy, 
legal, technology, and market changes 
to address mitigation and adaptation 
requirements related to climate change.

AIG is identifying these longer-term 
transition risks through our ongoing 
emerging risk assessment program. In 
particular, AIG has an Emerging Risk 
Forum which conducts horizon scanning 
to identify longer-term emerging risks 
and opportunities—including climate 

change—to our business to catalyze risk 
management action and/or new product 
development. Given the complexity 
of this issue, we caution stakeholders 
regarding how quickly a low-carbon 
transformation can be achieved.

NATURAL CATASTROPHE RISK
By the nature of our business, our 
company is exposed to various 
potential catastrophic events in which 
multiple losses can occur and affect 
multiple lines of business in any given 
calendar year. Natural disasters such 
as hurricanes, earthquakes and other 
catastrophes have the potential to 
adversely affect our operating results.

AIG enjoys a unique profile as a 
composite insurer (that is, life and 
non-life businesses) operating in over 
80 different countries and jurisdictions. 
Such a broad diversity in business lines 
helps us to limit the relative economic 
impact of any single insured event.

In 2018, we reconfigured our reinsurance 
policies to reduce the net risk in our 
portfolio, and in 2019 we purchased 
additional reinsurance treaties as part of 
our ongoing efforts to use reinsurance 
as a means to balance our portfolio, 
managing volatility and protecting 
against extreme events.

REPUTATIONAL RISK
AIG is committed to playing a role 
in addressing the challenges posed 
by climate change on its business, 
clients and global communities. AIG 
acknowledges that climate change is 
a complex issue and the world cannot 
currently meet its energy needs through 
purely green technologies.

AIG is well-positioned to leverage its 
global risk and industry expertise to 
help mitigate greenhouse gas emissions 
and navigate climate change risks 
and opportunities in its engagement 

with clients, policyholders and other 
stakeholders.

To this end, AIG is engaging with our clients 
and brokers—including those in the non-
renewable energy sector—to aid in their 
transition to sustainable energy.

Our public commitment to promoting 
economic growth and sustainable 
solutions that benefit society today and  
for future generations, may be found at 
www.aig.com/corporate-responsibility.

CLIMATE-RELATED OPPORTUNITIES
Our objective is to pursue climate-related 
market opportunities that are consistent 
with our core business strategy. For 
us, these areas of opportunity include 
developing new products and services to 
help our clients and customers manage 
their climate-related risks, partnering 
with other organizations to leverage our 
risk expertise and contribute to broader 
sustainability and resiliency efforts, 
improving our resource efficiency, and 
developing ESG investment opportunities 
both for ourselves and our clients.

PROVIDING RISK EXPERTISE AND 
SOLUTIONS TO CLIENTS
AIG delivers technical expertise and 
tailored, solutions-based approaches to 
assist clients in proactively identifying 
their exposures, including those stemming 
from climate change risk, with the aim 
of helping them lower their cost of risk 
and build stronger business resiliency. 
To this end, we deploy our catastrophe 
models, consultants and risk engineers 
to partner with clients to assess risks and 
build business resiliency to the perils most 
closely associated with climate risk.

AIG’s goal is to work with clients that are 
invested in improving their environmental 
footprint and are well-positioned to 
succeed in a greener economy. To this 
end, AIG is engaging with our clients and 
brokers—including those in the non-

STRATEGY FOR IDENTIFYING CLIMATE-RELATED 
RISKS AND OPPORTUNITIES
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renewable energy sector—to aid in their 
transition to sustainable energy.

PRODUCTS AND SERVICES
AIG regularly consults with our clients 
to understand the unique and emerging 
risks they face and to consider the 
development of responsive products 
and services that meet their needs. As 
AIG collects relevant data and available 
metrics on unaddressed risks, we can 
use that data to guide new product 
development and underwriting 
approaches. As the impacts of climate 
risk are more deeply felt—especially 
those that currently lack an insurance 
solution framework—we may explore 
the development of new products and 
services to address the needs of current 
and potential clients.

AIG recognizes that without insurance, 
the appetite for taking risks in a new or 
unproven field of opportunity would 
be dramatically reduced. Our role as 
an insurer of renewable energy and 
lower-carbon industries helps support 
the overall market transition to a lower-
carbon economy. AIG is a recognized 
market leader in the insurance of 
offshore wind farms, as well as a 
sizeable number of solar (photovoltaic/
concentrated solar power) plants and 
other renewable energy operations.

AIG also offers Upgrade to Green® 
coverage. This product provides benefits 
that allow for green building upgrades 
to be included in the recovery from 
partial and total losses to commercial 
buildings, and during the construction 
phases of building.

RESOURCE EFFICIENCY 
AIG is not an energy-intensive business, 
nor does AIG consume large amounts 
of natural resources for the operation 
of our business relative to many of the 
businesses we insure. However, we 
recognize that shifting our energy usage 
toward lower-emission energy sources 
can result in potential savings on annual 
energy costs while contributing to a 
lower-carbon economy.

In 2019, AIG launched AIG 200, a 
multiyear, enterprise-wide effort 
focused on modernizing AIG’s operating 
infrastructure. Initiatives within this 
program that support our contributions 
to reduce carbon emissions include 
decreasing unnecessary travel, lowering 
energy and materials consumption, and 
optimizing office space and utilities usage.

INVESTMENT OPPORTUNITIES
AIG has been identifying investment 
opportunities in renewable energy for over 
30 years, investing $2.2 billion in private 
wind, solar, geothermal transmission and 
hydroelectric projects worldwide as of 
December 31, 2019.

In addition to renewable power, AIG is a 
leading investor in green energy projects, 
such as waste-to-energy, transmission 
and distributed generation, and 
sustainable ocean tankers configured to 
burn methanol as fuel. AIG also invests in 
infrastructure assets that improve energy 
efficiency, grid connectivity and reliability. 
We are also investing in innovative 
transportation networks that improve 
mobility and use less energy.

RISK APPETITE FRAMEWORK
Our Risk Appetite Framework is the 
method by which AIG determines 
how much risk it wishes to assume by 
integrating stakeholder interests, strategic 
business goals and available financial 
resources. We seek to take measured risks 
that are expected to generate repeatable, 
sustainable earnings and create long-term 
value for our shareholders. The framework 
includes our risk appetite statement 
approved by the Board of Directors and 
a set of supporting tools, including risk 
tolerances, risk limits and policies, which 
we use to manage our risk profile and 
financial resources.

We articulate our aggregate risk-taking 
by setting risk tolerances and thresholds 
on capital and liquidity measures. These 
measures are set at the AIG Parent level 
as well as the legal entity level and cover 
consolidated and insurance company 
capital and liquidity ratios. Our capital 
management and liquidity policies define 

standards for capital adequacy and the 
minimum thresholds we must maintain 
to ensure sufficient liquidity to meet all 
our obligations as they come due. Our 
risk tolerances take into consideration 
regulatory requirements, rating agency 
expectations and business needs. 

UNDERWRITING AND PRICING
We recognize that climate change has 
implications for insurance industry 
exposure to natural catastrophe risk. 
With multiple levels of risk management 
processes in place, we actively analyze 
the latest climate science and policies 
to anticipate potential change to our 
risk profile, pricing models and strategic 
planning. For example, we continually 
consider changes in climate and weather 
patterns as an integral part of the 
underwriting process.

The majority of our General Insurance 
policies exposed to catastrophic risks 
(such as windstorm, flood, wildfire and 
earthquake) are one-year contracts 
that allow us to adjust our underwriting 
guidelines, pricing and exposure 
accumulation in a relatively short 
period of time. We further manage these 
risks through risk review and selection 
processes, exposure limitations, exclusions, 
deductibles, self-insured retentions, 
coverage limits, attachment points 
and reinsurance. This management is 
supported by sound underwriting practices, 
pricing procedures and the use of actuarial 
analysis to help determine the overall 
adequacy of provisions for insurance.

Underwriting practices and pricing 
procedures incorporate historical 
experience, changes in underlying 
exposure, current regulatory and judicial 
decisions, and proposed or anticipatory 
regulatory changes.

In addition, we provide insurance 
products and services to help our 
clients be proactive against the threat 
of climate change. Our internal product 
development, underwriting and modelling 
will continue to adapt to and evolve with 
the developing risk exposures attributed 
to climate change.
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RISK MODELLING

AIG, along with other property-casualty 
insurance and reinsurance companies, 
uses industry-recognized, third-
party catastrophe risk models and 
other tools to evaluate and simulate 
frequency and severity of catastrophic 
events and associated losses to our 
portfolio of exposures.

In addition to using third-party risk 
models, AIG also develops and uses 
its own proprietary risk models. We 
also analyze extreme hypothetical 
disaster scenarios in addition to 
performing post-catastrophe event 
studies to identify model inefficiencies, 
underwriting gaps, and improvement 
opportunities. Lessons learned from 
post-catastrophe event studies are 
incorporated into the modelling and 
underwriting processes of risk pricing 
and selection.

$2.2B 
INVESTED
IN RENEWABLE ENERGY PRODUCTS,  
INCLUDING PRIVATE WIND, SOLAR, 
GEOTHERMAL AND HYDROELECTRIC 
PROJECTS WORLDWIDE IN 2019

56,000 
ASSETS RECYCLED OR
REUSED GLOBALLY
SAVING LANDFILLS OF 380K POUNDS, 
95K OF HAZARDOUS WASTE, AND 5.8M 
POUNDS OF C02 EMISSIONS
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AIG Canada has spent almost 55 years building and cultivating a 
talented and diverse workforce. In order to retain and attract talent, 
the company continually seeks improvements to its work culture and 
benefit programs to allow employees to thrive, contribute and grow.

As of December 31, 2020, the company employed 369.
 
Province Full-Time Part-time Total
Ontario 292 0 292
Quebec 61 0 61
British Columbia 16 0 16

INVESTING IN OUR PEOPLE

COMPENSATION AND BENEFITS 
AIG Canada provides a comprehensive 
benefit package designed to span 
an entire career – including Medical, 
Dental, Travel, Life, Dependent Life, 
AD&D and Disability coverage, wellness 
and personal counselling as well as a 
retirement savings plan. 
 
AIG Canada is committed to paying 
fairly and rewarding performance that 
contributes to business success. This 
includes an annual Short Term Incentive 
Pay component, which is based on 
business and individual performance.

WORK/LIFE BALANCE
AIG Canada recognizes the importance of 
work-life balance and can accommodate 
flexible working hours and work from 
home arrangements.

Work-life integration has become an 
increasingly important benefit for today’s 
workforce. Employees are seeking 
day-to-day synergy that allows them to 
embrace all aspects of life (work, home, 
family, community, health and well-
being). AIG’s Flexible Work Arrangement 
Program enables employees to perform 
their job outside of traditional work hours 
as well as away from office locations; 
this program has been instrumental 
in helping our employees successfully 
achieve improved work-life balance.

Flexible Work Arrangements allow 
employees to enjoy the benefits of being 
able to spend time attending their own 
or their children’s academic, social, or 
sports activities through the work week. 
Something as simple as being able to 
have young children home for lunch is a 
valuable factor for many families. Access 
to extra-curricular activities has been 
improved for many employees and their 
families, where they can make themselves 
more readily available for scheduled 
events in their community.

As AIG is committed to reducing its 
carbon footprint in the communities 
where we do business, Flexible Work 
Arrangements help minimize the impact 
to the environment as they serve to lessen 
commuter pollution. They also reduce 
our employees’ expenses associated with 
travel as well as intrinsic costs related to 
wardrobe and incidental costs for meals 
and refreshments that are more expensive 
away from home.
 
FAMILY-FRIENDLY
AIG Canada has instituted a number of 
family-friendly policies and programs to 
ensure the company retains its top talent 
by offering a welcoming environment  
to those wishing to start or expand  
their families.

PARENTS@WORK
AIG recently launched a new Parents@
Work program in order to provide coaching 
and support, child-related resources, as 
well as practical advice for new parents. 
This helps AIG retain our talent and 
mitigate the stress that new parents 
experience upon returning from their leave, 
while also providing managerial guidance 
to navigate the maternity and parental 
leave process. 

As part of this program, AIG Canada 
offers the Peer Partner Network to ease 
the transition back into the workforce. 
Peer Partner Network provides tools and 
resources to benefit new mothers and 
fathers. New parents are paired with 
volunteer moms and dads at AIG, who 
serve as a source of support. During the 
first week, a coffee or lunch is scheduled 
and the partners establish a meeting 
and communication frequency. The new 
parents can meet with their peer partner 
to discuss parenting or childcare concerns 
and transition advice, and trust they will 
receive confidential support and guidance. 
In addition to counselling services, AIG’s 
EAP program provides Employee and 
Family Assistance Programs for parents 
who may be struggling with any number 
parenting or family issues.

Another component of Parents@Work is 
the Pre-leave, While on Leave, and Post 
Leave program for new parents. The goal 
is to ensure a smooth transition and 
knowledge transfer prior to departure and 
upon return. The employee directs the 
amount/level of contact while on leave, 
and four weeks prior to their return, we 
initiate our return program. Our goal is to 
ensure the employee on leave feels part 
of the company and is informed of any 
organization changes prior to their return.
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PERSONAL AND PROFESSIONAL 
GROWTH

AIG Canada believes in investing in its 
employees’ professional development. 
Employees who feel empowered to 
pursue their professional goals is at 
the core of the company’s learning and 
development program. We offer several 
programs designed to shape the future 
leaders of AIG. These initiatives are aimed 
at increasing diversity while enhancing 
professional skills and industry 
knowledge. They provide mentoring, 
networking opportunities, and training 
on skills such as executive presence.

GLOBAL MOBILITY PROGRAM
The Global Mobility Program provides 
“borderless opportunities” for AIG 
Canada employees. AIG’s Global 
Mobility team develops and implements 
the program and policies to ensure 
effective permanent relocations and 
temporary assignments. The intent 
is to provide financial support and 
relocation assistance to those who seek 
international experience/assignments in 
any of AIG’s 80 offices around the globe.

CORPORATE MUSEUM MEMBERSHIP 
PROGRAM 
AIG has supported cultural institutions 
in the places where we live and conduct 
business.  The AIG Corporate Museum 
Membership Program allows our 
“globetrotting” employees and their 
families special discounts, packages 
or free passes to a variety of cultural 
institutions around the world. Some of 
the museum locations include sites in 
Tokyo, India, and the United Kingdom. 
In 2017, AIG added the Royal Ontario 
Museum (ROM) to their museum 
membership program.  An employee 
and one guest receive free admission 
into the ROM.  

WELI
The Women’s Executive Leadership 
Initiative (WELI) program targets women 
from all geographies, business, and 
functions. The 12-month development 
program builds executive competencies 
so participants may assume greater 

responsibilities and ultimately reach 
higher levels of management, while 
also increasing the senior-level visibility 
afforded to female leaders. What lasts 
well beyond the program is a network 
of great women leaders, who advocate 
for one another and reach down in the 
organization to share their learnings. 
 
MANAGING AT AIG
Launched as a pilot program in 2018, 
Managing at AIG was designed to 
provide the knowledge, tools, and 
experiences essential for participants to 
effectively inspire, focus and develop as 
people managers.  Involving in-person 
workshops, leadership coaching sessions, 
manager toolkits, and cohort groups for 
both support and peer coaching, this 
program encourages junior and senior 
managers alike to delve further into their 
managerial philosophy and show up 
every day as their most authentic selves. 
Within the program’s six month timeline, 
participants cultivate their management 
skills and innovative mind-sets, while 
operating as progressive and confident 
people managers. This program plays an 
integral part in AIG’s evolving standard 
of excellence across an empowered 
management community. 

TUITION REIMBURSEMENT 
PROGRAM
AIG recognizes the value of continuous 
skill building required to accomplish 
career and personal goals, and is 
committed to employee growth and 
development. The company’s goal is 
to provide employees with appropriate 
opportunities to access education that 
enhances their abilities to perform in their 
current or future job responsibilities. AIG 
offers 100% tuition reimbursement up to a 
yearly maximum for certain accreditations 
such as the Certified Risk Manager 
(CRM), Chartered Insurance Professional 
(CIP), and Fellow Chartered Insurance 
Professional (FCIP) to encourage 
employees to enhance their education, 
skills and knowledge. The company 
also provides designation awards when 
employees achieve specific industry-
related designations. 

BUILDING A TALENTED NEXT 
GENERATION

AIG ACADEMY
The AIG Academy is a structured training 
and development program designed to 
support AIG employees as they begin their 
careers in the insurance industry. Academy 
participants become immersed in an 
intensive curriculum focused on skillset 
development and industry knowledge. 
They cultivate a better awareness of 
self, the business, and their personal 
identity as an insurance professional. In 
addition, participants become a part of 
the Early Career community with global 
networking opportunities and exposure 
to senior AIG leadership. The two-year 
program provides AIG Early Career Talent 
with the core knowledge, resources and 
support needed to build their career in the 
insurance industry. The learning is done 
through a combination of online modules 
offered within a specialized portal and 
in-person encounters, and then is further 
supplemented by ongoing assessments, 
support, coaching, formalized mentoring, 
and structured managerial support to ensure 
the steady progression of participants. 

The AIG Academy kicks off at our corporate 
headquarters in New York City, at AIG’s 
Global Induction Summit to welcome 
participants. Highlights of the program 
include a focus on the first 100 days of 
employment for the smoothest integration; 
the Horizon Challenge, where participants 
are tasked with working in interdisciplinary 
teams to make recommendations towards 
current organizational issues; and in-person 
Summit location possibilities including NYC, 
Nashville, London, and Vermont. With four 
intakes per year (February, July, August, 
and November) to best accommodate 
participant schedules, this program 
incorporates both “traditional” campus hires 
as well as the addition of existing employees 
who applied via the AIG Insurance Academy 
Internal Application process.

SUMMER INTERNS
Over the course of a 10-week program, 
students gain tangible, hands-on 
experience and insight into AIG’s business 
operations. Following three days of 
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orientation and training in New York 
City, the students join one of our lines 
of business where they are given real 
projects, with equal opportunity for 
challenges and achievement. High 
performing interns may be considered for 
a full-time job after graduation.

An important note: On the basis of 
principle, AIG has never engaged 
students in an unpaid internship and 
has no intention of ever doing so.

CO-OP PLACEMENTS
AIG has held long-standing partnerships 
with various universities in accepting 
students on a four-month basis during the 
co-op semester. Co-op students leave with 
an exceptional experience in a real world 
business setting while earning both school 
credit and competitive compensation over 
their four-month working semester. 

ACCELERATED LEADERSHIP 
DEVELOPMENT (ALD) PROGRAM
The Accelerated Leadership Development 
(ALD) program concentrates on high 
performing participants from under-
represented groups. This six-month 
program focuses on building enhanced 
leadership skills to accelerate the 

readiness of diverse leaders to take 
on roles of greater complexity and 
scope. With three intakes per year, 
AIG Canada was proud to nominate 
four representatives in 2018, as they 
set out to achieve success through 
enhancement of personal and 
leadership effectiveness. Program 
components include in-person 
international learning sessions, 
mentoring circles lead by graduates 
from similar Leadership Essentials 
programs, and virtual learning sessions, 
while being supported throughout by a 
growing global network.

EMPLOYEE RESOURCE GROUPS
AIG Canada recognizes the value of 
encouraging groups of employees 
with common interests to formalize 
their professional relationships by 
launching employee resource groups 
(ERGs). ERG members are dedicated to 
fostering a diverse and inclusive work 
environment for all employees. Any 
employee may become a member of 
any ERG. AIG’s ERGs often collaborate 
on business-related topics to help 
fulfill their personal and professional 
interests. Initiatives generally fall into 
one of four areas: career development 

and networking, cultural awareness and 
education, community volunteerism and 
sponsorship, and partnering with leaders 
to resolve business challenges.

OUR FOCUS

Talent      Attract, develop, and 
retain top talent

Workplace     Foster and advance a 
culture of inclusion

Marketplace    Enhance the AIG brand

DIVERSITY

AIG Canada is committed to providing a truly inclusive work environment that 
is reflective of the customers it serves. Diversity, Equity and Inclusion are vital 
to the mission and long-term success of AIG Canada. The company takes its 
commitment to building, developing and retaining a talented, diverse, and 
inclusive workforce seriously, while it values diverse ideas, thinking styles, 
backgrounds and skills.

Not only is AIG Canada committed to identifying and hiring outstanding 
talent, it is also committed to developing its employees. AIG Canada has 
implemented a number of diversity development programs, and is continually 
growing its internal infrastructure for diversity and inclusion—to enhance 
employee engagement, mentoring, collaboration and networking. In general, 
the company’s goal is to broaden the types of opportunities and experiences 
available to employees at every level.
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OUTNORTH 

MISSION STATEMENT
Our mission is to promote a more inclusive 
work environment where AIG employees 
can continue to bring their full, open selves 
to work without fear. OutNorth welcomes 
anyone who has a sexual orientation or 
gender identity, whether they identify as 
LGBTQ+ or an ally.

GOALS/OBJECTIVES
• Raise awareness of the experience and 

issues impacting employees who identify 
as LGBTQ+ or allies

• Advocate for an inclusive and positive 
work environment for employees across 
the LGBTQ+ spectrum

• Attract LGBTQ+ and allied talent 
• Collaborate and enhance relationships 

with other LGBTQZ+ groups within 
AIG’s business partners and within the 
insurance community

YOUNG PROFESSIONALS

MISSION STATEMENT
Develop, unify and empower young 
professionals through increased 
opportunities and resources to foster their 
personal growth and allow for greater 
collaboration across all business lines and 
functions of AIG Canada

GOALS/OBJECTIVES
Provide the membership with education 
and information about AIG and all of its 
business units. This provides members 
with unique access to senior leadership as 
well as access to their fellow colleagues in 
order to foster a culture of inquisitiveness 
and support. The group aims to provide 
members with the tools that will help build 
successful and meaningful careers at AIG 
and grant access to outreach opportunities 
to increase AIG brand recognition in the 
Canadian insurance market.

WOMEN & ALLIES

MISSION STATEMENT
Create and foster a community of 
professionals with a shared interest in 
the professional development, attraction 
and retention of women and men in our 
organization while providing visibility and the 
benefits of a strong and committed network.

GOALS/OBJECTIVES
Business integration – Women & Allies 
alignment with business development,  
broker/client engagement and business 
partners to develop growth initiatives and 
enhance relationship management.

• Career development – alignment with 
human resources to focus on goal setting, 
professional development and career 
mapping/growth

• Inclusion, diversity and engagement –  
foster an inclusive work environment for 
their dimension of diversity

• Community/brand enhancement 
– alignment with corporate social 
responsibility and focus on making a 
difference while representing both the 
employee resource group and the company. 

AIG CANADA EMPLOYEE RESOURCE GROUPS

WOMEN HAVE A STRONG PRESENCE 
WITHIN AIG CANADA

Women represent 58% of the total headcount for AIG Canada and its 
management team is comprised of 55% women.

Women occupy the following executive positions at AIG Canada: 
• President and Chief Executive Officer
• General Counsel
• Human Resources Executive
• Chief Compliance Officer
• Senior Vice President, Head of Claims Canada
• Communications Director
• Vice President, Underwriting Operations

In addition, since 2008 AIG Canada has enjoyed female representation on our 
Board of Directors. In 2020, three out of eight board members were women.



2020 PUBLIC ACCOUNTABILITY  STATEMENT               13

AIG Canada carefully selects its sponsor partners based on the 
organization’s ability to improve the lives of Canadians and the insurance 
industry as a whole. Each relationship is carefully vetted to ensure 
alignment with the greater societal and business goals of AIG Canada. 

SPONSORSHIP WITH A PURPOSE

WOMEN IN INSURANCE CANCER 
CRUSADE (WICC) 
For several years, AIG Canada has 
established itself as a National Sponsor of 
WICC. Through the sponsorship program, 
AIG Canada has helped WICC realize 
its mission to eradicate cancer through 
groundbreaking research. As a National 
Sponsor, funds donated through WICC 
bypass administration costs typically 
incurred by the Canadian Cancer 
Society. It is WICC’s mandate that funds 
donated through their organization are 
100% administration fee-free.  Since the 
inception of WICC in 1996, with the help 
of the entire insurance industry and its 
supporters, over $14,700,000 was raised in 
support of cancer research and education. 
In addition to financial support, AIG 
Canada employees participate in a 
number of WICC events across Canada.   

RIMS CANADA CONFERENCE
As the premier risk management 
conference in Canada, AIG has established 

a long-term relationship with the RIMS 
Canada Conference as a significant 
sponsor. In addition to its financial 
support of the conference, AIG Canada 
regularly provides thought leadership 
content on issues important to the 
conference delegates on such topics 
as emerging risks. As the preeminent 
organization dedicated to educating, 
engaging and advocating for the 
Canadian risk community, RIMS Canada is 
a not-for-profit organization representing 
risk management professionals serving in 
a number of sectors including corporate, 
industrial, service, nonprofit, charitable 
and government entities. 

ENACTUS CANADA
Through AIG Canada’s relationship 
with Enactus Canada, the company 
helps to shape entrepreneurial leaders 
to advance the economic, social and 
environmental health of Canada. As a 
sponsor, AIG Canada provides financial 
support, while its staff offers mentorship 

and coaching opportunities to the 
Enactus Student Network. As a strong 
global supporter of Enactus for over 30 
years, this Canadian partnership helps 
students create and implement community 
empowerment projects and business 
ventures in communities coast-to-coast. 
Enactus Canada is a national charity 
and the country’s largest post-secondary 
experiential learning platform, is shaping 
entrepreneurial leaders who are passionate 
about advancing the economic, social and 
environmental health of Canada. Guided by 
academic advisors and business experts, 
more than 3,000 post-secondary students 
led 275 community empowerment 
projects and business ventures last year 
in communities coast-to-coast, directly 
impacting over 39,000 lives.  As a global 
network of 37 countries, Enactus uses 
the power of entrepreneurial action to 
transform lives and shape a better, more 
sustainable world. 
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SOCIAL RESPONSIBILITY

OUR VISION

AIG Canada is committed to making a positive difference in the 
communities where we work, live, and serve our customers. We are 
focused on ensuring that our business operations are conducted in a 
responsible, sustainable, and respectful way.

Companies in today’s global economy are not only accountable for the 
quality of their products and the profitability of their businesses, they 
also have an obligation to fulfill social and environmental commitments 
to their employees, customers, partners, and shareholders as well as to 
the communities in which they operate.

COMMUNITY DEVELOPMENT AND 
PHILANTHROPIC ACTIVITIES 
AIG Canada respects its obligation to give 
back to our communities and supports 
a number of charitable organizations 
across the country, whose goals are 
aligned with our strategic plans. A 
significant portion of our community 
giving is directed to health-related 
initiatives that hold the promise of 
improving lives. In 2020, AIG Canada’s 
Corporate Social Responsibility 
Committee earmarked five per cent of its 
budget to marginalized communities.

Every year, AIG Canada employees actively 
show their passion and dedication toward 
community causes. Their collective 
efforts help build healthy and vibrant 
communities and demonstrate our 
commitment to social responsibility.

AIG Canada has a longstanding history 
of providing support to innovative 
organizations whose mandate is to 
engage and encourage people from all 
walks of life. AIG Canada corporate giving 
focuses on forming partnerships with 
and providing funding to innovative non-
profit organizations to address some of 
today’s most pressing challenges.

Our corporate commitment is 
complemented by the individual and 
group efforts of our employees, who 
are acknowledged for their generosity 

towards causes they believe in. In 2020, 
AIG Canada’s corporate donations for 
community causes totaled $75,000.00.

MATCHING GRANTS
In 2020, the AIG Matching Grants Program 
was expanded to include Canadian 
registered charities. The program is 
available to all current full and part-time 
employees with at least one year of service 
and the spouse/partner of any eligible 
individual. Through the program, AIG will 
match donations 2:1. In 2020, to further 
support individual philanthropy during a 

year of unprecedented need, a maximum  
(or combined total) of $12,000 USD was  
made available to eligible nonprofit 
organizations. Through the kind generosity  
of AIG Canada employees, a total of $130,000 
in charitable donations were dispersed to  
76 charities in 2020.

VOLUNTEER TIME OFF
AIG’s Volunteer Time Off program aims to 
encourage employee participation with 
volunteer efforts – every employee is eligible 
to take two business days per year off in order 
to participate in AIG Canada’s community 
outreach efforts and initiatives in Canada. 
The Volunteer Time Off program is taking 
those efforts to new levels while continuing 
to expand our relationships with non-profit 
organizations. In 2020, an additional paid 
day off to volunteer was added in support 
of organizations that focus on education 
about the importance of equality, diversity, 
inclusion, criminal justice reform, and  
human and civil rights, or otherwise  
provides support for underrepresented and 
at-risk groups. This extra day off can also 
be used for opportunities to learn about 
historical episodes of injustice that shaped 
the world we live in today and to observe 
important milestones.
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HIGHLIGHTS OF OUR EFFORTS:

JUNIOR ACHIEVEMENT
Since 2015, AIG Canada has supported 
Junior Achievement, the world’s largest 
organization dedicated to educating 
students about workforce readiness, 
entrepreneurship and financial literacy 
through experiential, hands-on programs.  
As part of this relationship, employees 
from AIG’s Toronto office taught “Dollars 
with Sense” to a virtual audience of 
seventh grade students. The curriculum, 
developed by Junior Achievement, 
emphasized self-exploratory exercises 
to get the vital tools the students need 
to make smart financial decisions, 
live debt-free and become savvy 
investors. Supplementing this effort 
was a corporate donation to support its 
employees’ virtual in-class teaching.

WOMEN IN INSURANCE CANCER 
CRUSADE (WICC)
Since 2016, AIG Canada has been a 
national sponsor of WICC (Women 
in Insurance Cancer Crusade). Since 
WICC’s inception two decades ago, it 
has raised approximately $13 million 
towards eradicating cancer by supporting 
many of Canada’s most important 
research projects. Few organizations 
have galvanized the insurance industry 
more than WICC. This endowment 
demonstrates AIG Canada’s commitment 
to the health of Canadians by providing 
funding for cancer research. In addition, 
AIG provides further support by attending 
WICC events. 

THE WILLIAM H. MCGANNON 
FOUNDATION
AIG Canada donated funds to the William 
H. McGannon Foundation in support 
of scholarships, research grants and 
student involvement to advance risk 
management by way of education, 
research, mentorship and work 
experience programs. The RIMS Canada 
Council established the Foundation 
following the release of a study in 1999 
that evaluated the need for a Canadian 
organization to support risk management 
education and advance the profession of 
risk management in Canada.

THE TORONTO HUMANE SOCIETY
AIG Canada employees helped support 
the animals in the care of the Toronto 
Humane Society (THS) by making toys 
and donating food as part of a virtual 
event organized by the THS. The virtual 
event included a tour of the facility 
and the animals in their care as well 
as a pet training session where AIG 
participants were able to ask specific 
behaviour-related questions to the 
expert animal trainers on staff at the 
THS. Supplementing this virtual event 
was a corporate donation to support the 
THS. The donation was used to promote 
their Giving Tuesday partnership via 
social media which exceeded their Giving 
Tuesday goal. It is the mission of THS to 
promote the humane care and protection 
of all animals and to prevent cruelty and 
suffering. Following no kill principles, the 
THS aspires to be a best-in-class animal 
shelter – working in partnership with the 
community to find creative solutions and 
improve outcomes for all animals. 

RONALD MCDONALD HOUSE
To support Ronald McDonald House 
Charities® Toronto, AIG Canada made 
a financial donation towards the 
preparation and delivery of meals to 
Family Rooms. Ronald McDonald House 
Charities® Toronto has served as a place 
to call home for families with seriously 
ill children undergoing treatment. RMHC 
Toronto encompasses a House for 81 
families in downtown Toronto and seven 
Family Rooms in hospitals across the 
Greater Toronto Area and in Sudbury. 

FOOD BANKS CANADA
To help alleviate food insecurity in 
2020, AIG Canada made a significant 
donation to support individuals and 
families across Canada. Food Banks 
Canada provides national leadership to 
relieve hunger today and prevent hunger 
tomorrow in collaboration with the food 
bank network in Canada. Food Banks 
Canada supports a network of Provincial 
Associations, affiliate food banks, and 
food agencies that work at the community 
level to relieve hunger. Their work is 

focused on maximizing collective impact, 
strengthening local capacity, and reducing 
the need for food banks.

CP24 CHUM CHRISTMAS WISH
AIG Canada has supported the CP24 
CHUM Christmas Wish for the past 40 
years. Along with a corporate donation, 
employees purchased holiday gifts online 
for delivery to their distribution centre for 
handling. The CP24 CHUM Christmas Wish 
program has become one of the largest 
distributors of toys to children in need in 
the Greater Toronto Area. The program also 
provides financial assistance to hundreds 
of agencies, ensuring that hundreds of 
thousands of children across the GTA enjoy 
a holiday experience.

HOLLAND BLOORVIEW KIDS 
REHABILITATION HOSPITAL 
Holland Bloorview Kids Rehabilitation 
Hospital hosted a virtual volunteering 
program for the employees of AIG Canada. 
The program included an introduction 
to Holland Bloorview and their work; an 
opportunity to hear from a former patient 
about their lived experience; evaluation 
of current giving campaigns and the 
opportunity to brainstorm new ideas; and 
Disability 101: key terminology and how 
to bring inclusion in to your workplace. 
Holland Bloorview Kids Rehabilitation 
Hospital cares for kids with disabilities, 
kids needing rehabilitation after illness or 
trauma, kids whose medical complexity 
requires a kind of care they can’t get 
elsewhere.  Every day, Holland Bloorview’s 
frontline staff embrace kids with boundless 
potential and their families. 

BLACK BUSINESS PROFESSIONAL 
ASSOCIATION
AIG Canada supported the Black Business 
Professional Association (BBPA) by 
providing a donation to assist in their 
program to provide tuition relief to black 
students. For the past 38 years, the BBPA 
has been advancing Black business 
communities, youths and professionals, 
to create equity and opportunity for all, so 
no one gets left behind. The BBPA National 
Scholarship Program (NSP) was established 
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in 1986 and is dedicated to supporting 
and promoting the achievement of 
academic excellence by Black Canadian 
youth through an annual scholarship 
program. It was borne out of the need to 
reduce the rate at which Black students 
drop out of school despite their intellect, 
due to unavailability of funds.

CANUCKS PLACE CHILDREN’S HOSPICE               
In support of pediatric palliative care, 
AIG Canada donated funds to Canucks 
Place Children’s Hospice. Canuck Place 
Children’s Hospice first opened its 
doors in November 1995, to become 
North America’s first free-standing 
children’s hospice. The Canuck Place 
responded to the need for a hospice 
created specifically for children. The 
illness and death of a child is a life-
altering experience for the families who 
love them. The facility offers a place of 
comfort and compassion where children 
could experience the simple joy of being 
a child, and families could cherish each 
moment together.

UNION GOSPEL MISSION
AIG Canada made a donation to help 
support the work of Union Gospel Mission. 
The Union Gospel Mission strives to 
holistically meet the needs of those they 
serve and are determined to provide the 
best results possible through effective 
guest-centred care. 

POUR 3 POINTS
AIG Canada made a financial contribution 
to the efforts of Pour 3 points (P3P).  
P3P helps kids from many cultural 
backgrounds and from underprivileged 
neighborhoods. P3P coaches help them 
gain the skills they need to succeed in 
school and in life. The organization has an 
exponential effect: the coaches they train 
work with approximately 12 young people 
per year. They become agents of change 
within the sports community and the 
education sector. 

FONDATION DU CENTRE JEUNESSE 
MONTREAL
In support of Montreal-based youth and 
children, AIG Canada made a charitable 

contribution to the Fondation du centre 
jeunesse Montreal. The Centre provides 
urgent human services to children 
and youth and promotes a positive 
environment as their guests’ transition 
from the Centre back to their families or 
in alternative housing. The organization 
offers the children the opportunity to be 
children, including celebrations to mark 
significant events of their lives such as 
birthdays, Christmas, and proms.

AUTISME MONTRÉAL
AIG Canada contributed to the efforts of 
Autisme Montréal by making a financial 
donation. Autisme Montréal strives to 
improve the lives of individuals with an 
autism spectrum disorder (ASD) as well 
as those of their family members. Autisme 
Montréal acts as an advocate for the 
rights and interests of people with autism 
and those of their families. Their goal is 
to promote and to sensitize the health, 
education, research communities, and the 
general population to the needs of people 
with autism. 
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CORPORATE GOVERNANCE AND COMPLIANCE

AIG Canada is committed to the principle that good corporate governance and 
effective oversight enhances business performance and serves in the best interest 
of our customers. In addition, we believe that AIG Canada must demonstrate 
responsible and ethical business practices and adhere to our own stated principles.

CODE OF CONDUCT 
Our Code of Conduct serves to reflect best 
practices and respond to the needs of our 
workforce. The core values and principles set 
forth in the Code of Conduct are a reflection  
of the talents and expertise, which distinguish 
AIG and are an integral component of the 
value proposition that we bring to our 
customers, employees and our communities.

AIG also encourages employees to 
communicate their concerns. The company 
prohibits retaliatory actions against anyone 
who, in good faith, reports suspected  
violations of laws, regulations or policies.

AIG employees have various ways to report 
ethical concerns anonymously (where 
permitted by law) to the Compliance Group, 
including a toll-free global hotline available 
24 hours a day, seven days a week in  
multiple languages.

AIG COMPLIANCE HELP LINE 
The AIG Compliance Help Line  
(877-244-2210) is an anonymous reporting 
service that allows employees, customers, 
and third parties to freely voice their concerns 
– at any time to legal representatives on 
such topics as conflicts of interest, gifts and 
entertainment, securities laws, theft and 
fraud, intellectual property, environmental 
issues, health and safety violations, political 
contributions, workplace violence,  data 
protection, and privacy. The help line is  
answered by an independent service 
provider that offers translators for more  
than 75 languages. 

The AIG Compliance Help Line is also 
accessible at  
www.aigcompliancehelpline.com.
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ECONOMIC CONTRIBUTION

(in thousands of Canadian dollars)

 INCOME PREMIUM 
CANADA TAXES TAXES TOTAL

Federal 12,195  NA  12,195 
Alberta 1,024 16,610 17,635
British Columbia 2,026 7,719 9,745
Manitoba 255 1,208 1,463
New Brunswick 293 753 1,046
Newfoundland & Labrador 130 627 756
Nova Scotia 225 780 1,005
Ontario 3,410 13,086 16,495
Prince Edward Island 28 102 130
Quebec 1,699 5,971 7,670
Saskatchewan 172 1,214 1,386
Territories 41 180 222

Total Canada 21,498 48,250 69,748

 
*No capital taxes were due or paid in 2020.



CONTACT INFORMATION

VANCOUVER
666 Burrard Street, Suite 340
Vancouver, BC, V6C 2X8
Tel: 604-684-1514
Fax: 604-691-2939
Toll free: 1-800-663-0231

TORONTO
120 Bremner Blvd., Suite 2200
Toronto, ON, M5J 0A8
Tel: 416-596-3000
Fax: 416-596-3006
Toll free: 1-800-387-4481

MONTRÉAL
2000 McGill College Avenue, Suite 920
Montreal, P.Q., H3A 3H3
Tel: 514-842-0603
Fax: 514-987-5357
Toll free: 1-800-361-7211

AIG Insurance Company of Canada’s 
Public Accountability Statement is also 
available to view and download from  
our website at www.aig.ca.
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American International Group, Inc. (AIG) is a leading global insurance organization. AIG member companies provide a 
wide range of property casualty insurance, life insurance, retirement solutions, and other financial services to customers in 
more than 80 countries and jurisdictions. These diverse offerings include products and services that help businesses and 
individuals protect their assets, manage risks and provide for retirement security. AIG common stock is listed on the New 
York Stock Exchange. 

Additional information about AIG can be found at www.aig.com | YouTube: www.youtube.com/aig | Twitter: @
AIGinsurance www.twitter.com/AIGinsurance | LinkedIn: www.linkedin.com/company/aig. 
 
AIG is the marketing name for the worldwide property-casualty, life and retirement, and general insurance operations of 
American International Group, Inc.  AIG Insurance Company of Canada is the licensed underwriter of AIG Commercial and 
Personal insurance products in Canada.  Coverage may not be available in all provinces and territories and is subject to 
actual policy language.  Non-insurance products and services may be provided by independent third parties.  The AIG logo 
and AIG are trademarks of American International Group, Inc., used under license by AIG Insurance Company of Canada.  
Additional information about AIG Canada can be found at www.aig.ca.
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