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Message
from our
President
and Chief
Executive
Officer

We are pleased to present you with our 2019 Public
Accountability Statement. Through these pages,
we hope that you gain a better understanding of
AIG Canada and its commitment to its employees,
clients and communities where we live and work.
2019 was a historic year for AIG as it marked its 100th
anniversary with celebrations in Canada and around the
globe. In Canada, our staff planted 785 trees in Toronto,
Vancouver and Montreal to mark the milestone while
celebratory events were held across Canada for our muchvalued staff, brokers and clients.
To understand AIG’s story, it all began with a visionary by the
name of Cornelius Vander Starr who set out to establish an
insurance giant from humble office space in Shanghai, China
in 1919. As a pioneer, he envisioned a new type of insurance
company that hired local talent to sell to local clients. For a
Western business operating abroad, this was almost unheard
of and would become a hallmark of CV Starr’s businesses
in the years to come, decades before it became common
practice in other industries.

4

AIG INSURANCE COMPANY OF CANADA

Throughout AIG’s history, the company has attracted those
with the same pioneering spirit as CV Starr who have created
a series of firsts. AIG was the first insurer to conduct business
directly with the People’s Republic of China; the first insurer to
take their global footprint behind the Iron Curtain during the
height of the Cold War; and the first insurer to develop a cyber
risk insurance product years before the term “cyberbreach”
was coined. AIG “firsts” were not limited to the global stage.
In 1989, AIG Canada began offering trade credit insurance;
investment management insurance in 1993; environmental
liability in 1994; and crowdsourcing fidelity in 2016.
AIG’s story is closely woven with the most significant events
of the last 100 years. As Europe struggled to rebuild in the
wake of WW2, AIG deployed resources across the continent to
help insure infrastructure investments and in the aftermath
of 9-11, the company acted quickly to provide the global risk
financing required to get the airline industry back in flight,
while addressing disaster recovery on the ground. As AIG was
helping people, businesses and countries overcome much of
the geopolitical turmoil of the last 100 years, the company also
sought to insure big dreams and bold adventures by providing
coverage for Olympic Games, expeditions to Mount Everest
and the South Pole, and closer to home, the historic 1972
Canada/Russia Hockey Summit.

As the risk landscape morphs and broader solutions are
sought, Canadian businesses and the brokers who serve
them can be assured of our role as an innovative and trusted
partner. The future lies in a deeper partnership between
client, broker and insurer where we blend the best of human
judgement, engineering and data analytics to help our
insureds prevent losses from occurring and offering our
considerable knowledge when they do.
This brings me back to the 365 staff members who offer their
considerable knowledge and dedication to the needs of our
clients. AIG Canada is committed to the belief of treating your
customers well always begins with treating your employees
well. This progressive culture that we have created earned us
two consecutive Top 100 Employer for Young People awards
and a Top 100 Employer for Greater Toronto. These annual
competitions recognize the best places to work in Canada
by evaluating each employer based on the programs and
initiatives they offer to attract and retain staff.
Sincerely,
Lynn Oldfield
President & Chief Executive Officer

AIG’s centennial is not just about our history, it’s also about
where we are now, and where we are going. The rapid change
that we have experienced in the last 100 years is expected to
intensify in the next 100 years. What will the insurance industry
look like in 2119? It’s frankly too hard to predict. However, in
the near-term, we can expect to see the continued effects of
climate change on our insureds; the acceleration of disruption
on our business models; mass migration to big cities and the
role of sustainability; as well as the threat of systemic cyber
attacks that could adversely affect the entire commercial
insurance industry.

2019 PUBLIC ACCOUNTABILITY STATEMENT

5

About Us
AIG’s goal is to help its clients manage virtually any risk with confidence.
AIG is at its best when it empowers its customers to be at their best as they
strive to realize their dreams, and find success every day. AIG Canada is part
of American International Group, Inc. (“AIG”), a global insurance solutions
provider. With roots that trace back to 1919, AIG is a global insurance
company with operations in more than 80 countries and jurisdictions. What
unites AIG is the company’s commitment to helping its clients prepare for
what is next. Whether that is helping cities and communities to prepare for
and recover from natural disasters, AIG has the specialist expertise to help
clients better manage risk.

AIG Canada has provided
insurance solutions for over 50
years and is federally licensed
to operate in all provinces and
territories in Canada. With a staff
complement of approximately
365 members, AIG Canada is
one of the country’s leading
property and casualty insurance
companies, providing a wide
range of insurance products
to the marketplace through a
network of independent brokers.

AIG Canada enjoys strong ratings
from the principal rating agencies.

AIG Canada served approximately
44,000 policyholders, handled
approximately 26,000 claims and
incurred $801 million in claims
expenses in 2019.

In 2019, AIG Canada reported gross
premiums of $1.28 billion, assets
of $4.69 billion, and policyholder
surplus of $788 million.

In addition to doing what is right for its clients, AIG is also committed
to doing the right thing for its people and the communities where
they work, live and serve customers. It is why AIG offers its employees
a flexible work arrangement and training programs so they can grow
professionally. AIG also encourages its employees to give back. The
company provides Volunteer Time Off to its global workforce, allowing
them to provide hands-on support to the causes they care about most,
and the company donates over $6M each year through its matching
grants program to nonprofit organizations its employees support.
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AIG at
100
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Sustainability
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What we do today impacts
our business and our world
tomorrow. AIG is committed to
reducing its carbon footprint and
promoting sustainable business
practices across the company.
Our people are engaged on
sustainability issues through
products, services and industry
relationships. While we are
making significant strides in
building a more sustainable
company, we know there is
more work to be done. We
will continue to focus on the
impact we’re having on our
clients, investors, employees,
the communities where we
have a business presence and
the environment. It all works
together and is a long-term
investment.

AIG has a legacy of leadership in sustainability,
which we believe is integral to our long-term
success as an insurer, investor, employer and
corporate citizen. From supporting low carbon
renewable energy projects to providing insurance
to the underserved and promoting paperless
processes, we are engaged in a variety of
sustainability efforts across our global footprint.
AIG consistently employs its expertise in
underwriting and risk management to help address
the impacts of climate change on our clients, our
business and on our stakeholders. For example,
we continually assess changes in climate and
weather patterns as part of our General Insurance
underwriting process. Our General Insurance
business continues to identify, adapt, and respond
to the developing risk exposures attributed to
climate change. AIG is committed to providing
insurance products and services to help our clients
be proactive against the risks associated with
climate change.
AIG considers the potential impact from climaterelated issues on our business, strategy and
financial planning over different time horizons
ranging from short- to longer-term. In the shortto medium-term, we consider the physical risks
resulting from climate change – which can be
event-driven or result from shifts in climate
patterns. We view these risks as manageable
in light of AIG’s modelling work, our broadly
diversified business, and through regular reviews
of our risk appetite and reinsurance strategy. A
meaningful proportion of our general insurance
policies are renewed on an annual basis providing
us the opportunity to re-underwrite and re-price
the risk regularly. Medium- and long-term impacts
are considered in strategy setting and asset liability
management decisions in both the General
Insurance and Life and Retirement businesses.
Fundamental trends and significant changes over
longer horizons are more challenging as precise
forecasts are difficult to make.
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Short-to
Medium-term
Risks: Physical
Risks

NATURAL CATASTROPHE RISK
By the nature of our business, our company is
exposed to various potential catastrophic events in
which multiple losses can occur and affect multiple
lines of business in any given calendar year. Natural
disasters such as hurricanes, earthquakes and
other catastrophes have the potential to adversely
affect our operating results. AIG enjoys a unique
profile as a composite insurer (that is, life and
non-life businesses) operating in over 80 different
countries and jurisdictions. Such a broad diversity
in business lines helps us to limit the relative
economic impact of any single insured event.
AIG’s Risk Appetite Framework establishes and
maintains appropriate limits on the material risks
identified for our core businesses. Following an
extensive review, we have substantially reduced
our gross and net limits, particularly in Property
and Casualty insurance, which has subsequently
lowered our risk of exposure to natural disasters.
Our notable progress on risk management and
underwriting in the last year was also critical
to a revised reinsurance strategy. In 2018, we
reconfigured our reinsurance policies to reduce the
net risk in our portfolio, which provided meaningful
recoveries in the second half of the year. We
will continue to adjust our use of reinsurance to
balance our portfolio, manage volatility and
protect against extreme events.
The impacts of climate change vary region
by region and by type of hazard. While climate
change is affecting loss patterns through shifts
in hazard frequency and severity, factors also
contribute to changing loss patterns. Shifting
demographics has led to increasing concentrations
of catastrophe risk, such as through rapid growth
in coastal development and suburban growth
next to forests (in what is also known as the
wildlandurban-interface”). Ongoing urbanization
(and therefore concentration of insurable risk) in
areas that are vulnerable to climate change is a
trend that may continue.
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OPERATIONAL RISK
At a physical asset level, AIG assesses the risks
and opportunities associated with the physical
impacts of climate change, including individual
facilities and office locations. AIG has business
continuity plans to respond to incidents that may
disrupt business operations, including extreme
weather events. AIG continuously reviews its
existing business continuity and disaster recovery
practices. Significant events such as Superstorm
Sandy and Hurricane Harvey, for example, have
provided us with opportunities to enhance and
improve our operational resiliency.

AIG has a legacy
of leadership in
sustainability, which we
believe is integral to our
long-term success as an
insurer, investor, employer
and corporate citizen.

2019 PUBLIC ACCOUNTABILITY STATEMENT
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PARTNERSHIPS
Due to the scale and complexity of the challenge
associated with climate change, AIG is increasingly
seeking to partner with private sector peers, academic
institutions, NGOs, international organizations
and other groups to leverage our expertise in risk
management with other key skills sets.
For example, AIG is a founding member of
Blue Marble, a consortium of nine companies
that provides small premium, low-limits micro
insurance to smallholder farmers in Uganda and
Zimbabwe against extreme weather.

Through a partnership with Wood Plc and Enactus,
AIG is involved in the Rockefeller Foundation’s
100 Resilient Cities (100 RC) program, which
assists cities in identifying and managing the risks
associated with climate change as well as design
and construction solutions to reduce or mitigate
these risks.
•E
 nactus connects AIG to the global student
social entrepreneur community, acting as
an external innovation incubator to help
develop ideas on how to empower locals with
business-driven solutions to societal issues.
•W
 ood plc provides leading engineering
expertise to design and implement a
resilience project.
•T
 he Rockefeller Foundation provides grants
to 100 cities to hire a Chief Resilience Officer
(CRO) who reports directly to the mayor.
This ensures direct access to CROs so that AIG,
Enactus and Wood plc can best understand
what their challenges are, and help them
design for resilience.
Through a partnership with the Insurance
Development Forum (IDF) – a public-private sector
partnership bringing together the World Bank, the
United Nations and the insurance sector – AIG is
contributing to the goal of developing solutions
in order to tackle low insurance penetration rates
across jurisdictions through commercially viable
means. The IDF is also acting as a platform, bringing
together a range of stakeholders, such that the
insurance industry can address the issue of climate
change in a more coordinated and focused manner.
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INVESTMENT OPPORTUNITIES
AIG has been a leading investor in renewable
energy projects for over 30 years, with $2.9
billion invested in private placement wind, solar,
geothermal and hydroelectric projects worldwide
in 2018, resulting in significant reductions in carbon
emissions. In addition to renewable power, AIG is
a leading investor in green energy projects, such
as waste-to-energy, transmission and distributed
generation. AIG also invests in infrastructure assets
that improve energy efficiency, grid connectivity
and reliability. We are also investing in innovative
transportation networks that improve mobility
and use less energy. Many of these investments
are characterized as “Green Bonds.”
OPERATIONAL EFFICIENCIES
AIG is committed to implementing practices that
reduce the environmental impact of our business.
Efforts include encouraging the company’s
suppliers to improve the sustainability of products
and services, increasing the efficiencies of internal
company operations and physical assets under the
company’s control, and reducing energy usage.

40,000
DEVICES

recycled, and 7,200
reused globally
through AIG’s asset
return program.

RESOURCE EFFICIENCY
AIG is not an energy-intensive business, nor does
AIG consume large amounts of natural resources
for the operation of our business. However, we
recognize that shifting our energy usage toward
lower emission energy sources can result in
potential savings on annual energy costs while
contributing to a lower-carbon economy.
AIG has invested more than $800 million over the
past five years to continuously update our worldwide
offices, including the use of high efficiency lighting,
sustainably manufactured products, and energyefficient mechanical infrastructure and computer
server technologies. AIG currently occupies over
1MM square feet of office space in Leadership in
Energy and Environmental Design (LEED) certified
green buildings, and recently committed to
relocating our global headquarters office in New York
City to a LEED certified building for target occupancy
at the end of 2020. Globally, AIG has continued to
reduce office footprints through consolidation,
densification, and work from home strategies,
delivering material impacts which will result in future
long-term reductions to our overall GHG emissions.

2.86
BILLION
INVESTED
$

in renewable
energy products
including wind, solar,
geothermal and
hydroelectric projects.

47%
REDUCTION

in document life
cycle costs including
retention and
destruction from
2015 to 2018.
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Investing in
Our People

AIG Canada has spent over
50 years building and cultivating
a talented and diverse workforce.
In order to retain and attract
talent, the company continually
seeks improvements to its work
culture and benefit programs
to allow employees to thrive,
contribute and grow.
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COMPENSATION AND BENEFITS
AIG Canada provides a comprehensive
benefit package designed to span
an entire career – including Medical,
Dental, Travel, Life, Dependent Life,
AD&D and Disability coverage, wellness
and personal counselling as well as a
retirement savings plan.
AIG Canada is committed to paying
fairly and rewarding performance that
contributes to business success. This
includes a Short Term Incentive Pay
component, which is based on business
and individual performance.

AIG INSURANCE COMPANY OF CANADA

WORK/LIFE BALANCE
AIG Canada recognizes the importance
of work-life balance and can
accommodate flexible working hours
and work from home arrangements.
Work-life integration has become
an increasingly important benefit
for today’s workforce. Employees
are seeking day-to-day synergy that
allows them to embrace all aspects of
life (work, home, family, community,
health and wellbeing). AIG’s Flexible
Work Arrangement Program enables
employees to perform their job outside
of traditional work hours as well as
away from office locations; this program
has been instrumental in helping
our employees successfully achieve
improved work-life balance.

Flexible Work Arrangements allow employees to
enjoy the benefits of being able to spend time
attending their own or their children’s academic,
social, or sports activities through the work week.
Something as simple as being able to have young
children home for lunch is a valuable factor for many
families. Access to extra-curricular activities has been
improved for many employees and their families,
where they can make themselves more readily
available for scheduled events in their community.
As AIG is committed to reducing its carbon
footprint in the communities where we do
business, Flexible Work Arrangements help
minimize impact to the environment as they serve
to lessen commuter pollution. They also reduce
our employees’ expenses associated with travel
as well as intrinsic costs related to wardrobe and
incidental costs for meals and refreshments that
are more expensive away from home.

AS OF DECEMBER 31, 2019,
THE COMPANY EMPLOYED 365.
Province

Full-Time

Part-time

Total

Ontario

290

0

290

Quebec

59

0

59

British Columbia

16

0

16
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FAMILY-FRIENDLY
AIG Canada has instituted a number
of family-friendly policies and programs
to ensure the company retains its
top talent by offering a welcoming
environment to those wishing to start
or expand their families.
Parents@Work
AIG recently launched a new
Parents@Work program in order
to provide coaching and support,
child-related resources, as well as
practical advice for new parents.
This helps AIG retain our talent and
mitigate the stress that new parents
experience upon returning from their
leave, while also providing managerial
guidance to navigate the maternity
and parental leave process.
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As part of this program, AIG Canada
offers the Peer Partner Network to ease
the transition back into the workforce.
Peer Partner Network provides tools
and resources to benefit new mothers
and fathers. New parents are paired with
volunteer moms and dads at AIG, who
serve as a source of support. During the
first week, a coffee or lunch is scheduled
and the partners establish a meeting
and communication frequency. The new
parents can meet with their peer partner
to discuss parenting or childcare concerns
and transition advice, and trust they will
receive confidential support and guidance.
In addition to counselling services, AIG’s
EAP program provides Employee and
Family Assistance Programs for parents
who may be struggling with any number
parenting or family issues.

AIG INSURANCE COMPANY OF CANADA

Another component of Parents@Work is
the Pre-leave, While on Leave, and Post
Leave program for new parents. The goal
is to ensure a smooth transition and
knowledge transfer prior to departure
and upon return. The employee directs
the amount/level of contact while on
leave, and four weeks prior to their
return, we initiate our return program.
Our goal is to ensure the employee on
leave feels part of the company and is
informed of any organization changes
prior to their return.

Investing in Our People

PERSONAL AND
PROFESSIONAL GROWTH
AIG Canada believes in investing in its
employees’ professional development.
Employees who feel empowered to
pursue their professional goals is at
the core of the company’s learning and
development program. We offer several
programs designed to shape the future
leaders of AIG. These initiatives are aimed
at increasing diversity while enhancing
professional skills and industry
knowledge. They provide mentoring,
networking opportunities, and training
on skills such as executive presence.
Global Mobility Program
The Global Mobility Program provides
“borderless opportunities” for AIG
Canada employees. AIG’s Global
Mobility team develops and implements
the program and policies to ensure
effective permanent relocations and
temporary assignments. The intent
is to provide financial support and
relocation assistance to those who seek
international experience/assignments in
any of AIG’s 80 offices around the globe.
Corporate Museum
Membership Program
AIG has supported cultural institutions
in the places where we live and conduct
business. The AIG Corporate Museum
Membership Program allows our
“globetrotting” employees and their
families special discounts, packages
or free passes to a variety of cultural
institutions around the world. Some of
the museum locations include sites in
Tokyo, India, and the United Kingdom.
In 2017, AIG added the Royal Ontario
Museum (ROM) to their museum
membership program. An employee and
one guest receive free admission into
the ROM.

Reverse Mentoring
The concept of reverse mentoring is not
new, but it is gaining traction amongst
progressive companies such as AIG. The
platform pairs experienced executives
with younger employees who help
them expand their knowledge of new
technology, including social media. It
is largely accepted that most young
professionals are quicker to download
and understand the latest apps than
their older counterparts, making them
self-taught experts on technology trends
and best practices. These new skills
assist our seasoned staff to understand
and leverage technology, including
social media platforms and strategy.
The notion behind this concept is to
give our seasoned staff, who are used
to feeling like wise masters of their
domains, the confidence they need to
work with the latest and most popular
technologies.

Top 100
Employer
Awards and
Insurance
Business
Canada
Insurance
Employer
of the Year.

This program isn’t benefiting just one
side of the table. Mentors are able to
ask mentees about everything from
personal development to topics related
to business or management. While our
seasoned professionals expand their
technology and innovation knowledge,
our young professionals also get direct
access to some of our top leaders and
benefit from their advice and insights.

2019 PUBLIC ACCOUNTABILITY STATEMENT
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WELI
The Women’s Executive Leadership Initiative (WELI) program targets
women from all geographies, business, and functions. The 12-month
development program builds executive competencies so participants
may assume greater responsibilities and ultimately reach higher levels of
management, while also increasing the senior-level visibility afforded to
female leaders. What lasts well beyond the program is a network of great
women leaders, who advocate for one another and reach down in the
organization to share their learnings.
MANAGING AT AIG
Launched as a pilot program in 2018, Managing at AIG was designed to
provide the knowledge, tools, and experiences essential for participants
to effectively inspire, focus and develop as people managers. Involving
in-person workshops, leadership coaching sessions, manager toolkits,
and cohort groups for both support and peer coaching, this program
encourages junior and senior managers alike to delve further into their
managerial philosophy and show up every day as their most authentic
selves. Within the program’s six month timeline, participants cultivate
their management skills and innovative mind-sets, while operating
as progressive and confident people managers. This program plays
an integral part in AIG’s evolving standard of excellence across an
empowered management community.

AIG Canada continually seeks
improvements to its work culture and
benefit programs to allow employees
to thrive, contribute and grow.
TUITION REIMBURSEMENT PROGRAM
AIG recognizes the value of continuous skill building required to
accomplish career and personal goals, and is committed to employee
growth and development. The company’s goal is to provide employees
with appropriate opportunities to access education that enhances
their abilities to perform in their current or future job responsibilities.
AIG offers 100% tuition reimbursement up to a yearly maximum for
certain accreditations such as the Certified Risk Manager (CRM),
Chartered Insurance Professional (CIP), and Fellow Chartered Insurance
Professional (FCIP) to encourage employees to enhance their education,
skills and knowledge. The company also provides designation awards
when employees achieve specific industry-related designations.
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BUILDING A
TALENTED NEXT
GENERATION
AIG Academy
The AIG Academy is a structured training
and development program designed to
support AIG employees as they begin
their careers in the insurance industry.
Academy participants become immersed
in an intensive curriculum focused
on skillset development and industry
knowledge. They cultivate a better
awareness of self, the business, and
their personal identity as an insurance
professional. In addition, participants
become a part of the Early Career
community with global networking
opportunities and exposure to senior
AIG leadership. The two-year program
provides AIG Early Career Talent with
the core knowledge, resources and
support needed to build their career in
the insurance industry. The learning is
done through a combination of online
modules offered within a specialized
portal and in-person encounters, and
then is further supplemented by ongoing
assessments, support, coaching,
formalized mentoring, and structured
managerial support to ensure the steady
progression of participants.

Investing in Our People

The AIG Academy kicks off at our
corporate headquarters in New York
City, at AIG’s Global Induction Summit
to welcome participants. Highlights
of the program include a focus on the
first 100 days of employment for the
smoothest integration; the Horizon
Challenge, where participants are tasked
with working in interdisciplinary teams
to make recommendations towards
current organizational issues; and inperson Summit location possibilities
including NYC, Nashville, London, and
Vermont. With four intakes per year
(February, July, August, November)
to best accommodate participant
schedules, this program incorporates
both “traditional” campus hires as well
as the addition of existing employees
who applied via the AIG Insurance
Academy Internal Application process.

Co-Op Placements
AIG has held long-standing partnerships
with various universities in accepting
students on a four-month basis during
the co-op semester. Co-op students
leave with an exceptional experience
in a real world business setting while
earning both school credit and
competitive compensation over their
four-month working semester.

Summer Interns
Over the course of a 10-week program,
students gain tangible, hands-on
experience and insight into AIG’s
business operations. Following three
days of orientation and training in New
York City, the students join one of our
lines of business where they are given
real projects, with equal opportunity
for challenges and achievement. High
performing interns may be considered
for a full-time job after graduation.
It is important to note, that on the basis
of principle, AIG has never engaged
students in an unpaid internship and
has no intention of ever doing so.

2019 PUBLIC ACCOUNTABILITY STATEMENT
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Diversity

20
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OUR
FOCUS

AIG Canada is committed to providing
a truly inclusive work environment
that is reflective of the customers it
serves. Diversity and Inclusion are vital
to the mission and long-term success
of AIG Canada. The company takes its
commitment to building, developing
and retaining a talented, diverse, and
inclusive workforce seriously, while it
values diverse ideas, thinking styles,
backgrounds and skills.

TALENT

Attract, develop,
and retain top talent

Not only is AIG Canada committed to identifying and hiring outstanding talent,
it is also committed to developing its employees. AIG Canada has implemented a
number of diversity development programs, and is continually growing its internal
infrastructure for diversity and inclusion—to enhance employee engagement,
mentoring, collaboration and networking. In general, the company’s goal is to broaden
the types of opportunities and experiences available to employees at every level.
ACCELERATED LEADERSHIP DEVELOPMENT (ALD) PROGRAM
Open to all genders, the Accelerated Leadership Development (ALD) program is
concentrated upon high performing participants from under-represented groups.
This six month program focuses on building enhanced leadership skills to accelerate
the readiness of diverse leaders to take on roles of greater complexity and scope.
With three intakes per year, AIG Canada was proud to nominate four representatives
in 2018, as they set out to achieve success through enhancement of personal and
leadership effectiveness. Program components include in-person international
learning sessions, mentoring circles led by graduates from similar Leadership
Essentials programs, and virtual learning sessions, while being supported
throughout by a growing global network.

WORKPLACE
Foster and advance a
culture of inclusion

MARKETPLACE
Enhance the AIG brand

2019 PUBLIC ACCOUNTABILITY STATEMENT
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EMPLOYEE RESOURCE GROUPS
AIG Canada recognizes the value of
encouraging groups of employees with
common interests to formalize their
professional relationships by launching
employee resource groups (ERGs).
ERG members are dedicated to
fostering a diverse and inclusive work
environment for all employees. Any
employee may become a member of
any ERG. AIG’s ERGs often collaborate
on initiatives related to the business and
to fulfill their personal and professional
interests. Initiatives generally fall into
one of four areas: career development
and networking, cultural awareness and
education, community volunteerism
and sponsorship, and partnering with
leaders to resolve business challenges.

AIG CANADA EMPLOYEE RESOURCE GROUPS
OutNorth
Mission statement: Our mission is to promote a more inclusive work
environment where AIG employees can continue to bring their full, open
selves to work without fear. OutNorth welcomes anyone who has a sexual
orientation or gender identity, whether they identify as LGBTQ+ or an ally.
Goals/Objectives
• Raise awareness of the experience and issues impacting
employees who identify as LGBTQ+ or allies.
• Advocate for an inclusive and positive work environment
for employees across the LGBTQ+ spectrum.
• Attract LGBTQ+ and allied talent .
• Collaborate and enhance relationships with other
LGBTQZ+ groups within AIG’s business partners and
within the insurance community.

Women have a strong presence
within AIG Canada. Women represent
nearly 61% of the total headcount for
AIG Canada. Currently, 54% of the
management team is led by women,
which is a 4% increase since 2018.
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Young Professionals
Mission statement: Develop, unify and empower young
professionals through increased opportunities and resources
to foster their personal growth and allow for greater
collaboration across all business lines and functions of
AIG Canada.

Women & Allies
Mission statement: Create and foster a community of
professionals with a shared interest in the professional
development, attraction and retention of women and men
in our organization while providing visibility and the benefits
of a strong and committed network.

Goals/Objectives
Provide the membership with education and information about
AIG and all of its business units. This will provide members with
unique access to senior leadership as well as access to their
fellow colleagues in order to foster a culture of inquisitiveness
and support. The group aims to provide members with the
tools that will help build successful and meaningful careers at
AIG and grant access to outreach opportunities to increase AIG
brand recognition in the Canadian insurance market.

Goals/Objectives
Business integration – Women & Allies will align with
business development, broker/client engagement and
business partners to develop growth initiatives and
enhance relationship management.
Career development – Women & Allies will align with human
resources to focus on goal setting, professional development
and career mapping/growth.
Inclusion, diversity and engagement – Women & Allies plans
to educate others and foster an inclusive work environment
for their dimension of diversity.
Community/brand enhancement – Women & Allies will
align with corporate social responsivity and focus on making
a difference while representing both the employee resource
group and the company. Women & Allies will recruit
volunteers and set up initiatives to help the community.
Women occupy the following executive
positions at AIG Canada:
•P
 resident & CEO
•G
 eneral Counsel
•H
 uman Resources Executive
•C
 hief Compliance Officer
•C
 ommunications Director
• V ice President Claims
• V ice President Operations
and Claims Operations
In addition, since 2008 AIG Canada has enjoyed female
representation on our Board of Directors. Currently,
three out of eight board members are women
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Sponsorship
with a Purpose
AIG Canada carefully selects its sponsor partners based on
the organization’s ability to improve the lives of Canadians
and the insurance industry as a whole. Each relationship
is carefully vetted to ensure alignment with the greater
societal and business goals of AIG Canada.
WOMEN IN INSURANCE CANCER CRUSADE (WICC)
For several years, AIG Canada has established itself as a
National Sponsor of WICC. Through the sponsorship program,
AIG Canada has helped WICC realize its mission to eradicate
cancer through groundbreaking research. As a National
Sponsor, funds donated through WICC bypass administration
costs typically incurred by the Canadian Cancer Society.
It is WICC’s mandate that funds donated through their
organization are 100% administration fee-free. Since the
inception of WICC in 1996, with the help of the entire insurance
industry and its supporters, over $14,700,000 was raised in
support of cancer research and education. In addition to
financial support, AIG Canada employees participate in
a number of WICC events across Canada.
RIMS CANADA CONFERENCE
As the premier risk management conference in Canada,
AIG has established a long-term relationship with the RIMS
Canada Conference as a significant sponsor. In addition to
its financial support of the conference, AIG Canada regularly
provides thought leadership content on issues important to
the conference delegates on such topics as emerging risks.
As the preeminent organization dedicated to educating,
engaging and advocating for the Canadian risk community,
RIMS Canada is a not-for-profit organization representing risk
management professionals serving in a number of sectors
including corporate, industrial, service, nonprofit,
charitable and government entities.
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ENACTUS CANADA
Through AIG Canada’s relationship with Enactus Canada,
the company will help shape entrepreneurial leaders to advance
the economic, social and environmental health of Canada. As a
gold sponsor, AIG Canada will provide financial support, while
its staff will provide mentorship and coaching opportunities to
the Enactus Student Network. As a strong global supporter of
Enactus for over 30 years, this new Canadian partnership will
help students create and implement community empowerment
projects and business ventures in communities coast-to-coast.
Enactus Canada is a national charity and the country’s largest
post-secondary experiential learning platform. The organization
shapes entrepreneurial leaders who are passionate about
advancing the economic, social and environmental health of
Canada. Guided by academic advisors and business experts,
more than 3,400 post-secondary students led 267 community
empowerment projects and business ventures last year in
communities coast to coast, directly impacting over 50,000 lives.
As a global network of 37 countries, Enactus uses the power of
entrepreneurial action to transform lives and shape a better,
more sustainable world.
TREE CANADA
In 2019, AIG Canada established itself as a bronze sponsor for its
contribution to the greening of Canada. To mark the company’s
100th anniversary, 140 employees celebrated by planting
785 trees in Toronto, Vancouver and Montreal. As a registered
charity, Tree Canada has engaged communities, governments,
corporations and individuals in the pursuit of a greener and
healthier living environment for Canadians. Since their inception
in 1992, Tree Canada has planted more than 82 million trees,
helped restore places hit by natural disasters and brought
together urban forestry experts greening cities all across Canada.

Social
Responsibility
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Our Vision: AIG Canada is committed to making a
positive difference in the communities where we work,
live, and serve our customers. We are focused on
ensuring that our business operations are conducted
in a responsible, sustainable, and respectful way.
Companies in today’s global economy are not only
accountable for the quality of their products and the
profitability of their businesses, they also have an obligation
to fulfill social and environmental commitments to their
employees, customers, partners, and shareholders as well
as to the communities in which they operate.
AIG Canada’s corporate social responsibility goes beyond
donating money or volunteering time to worthy causes. It’s
about operating in a way that is responsible to its customers
and its staff, that is respectful of the environment, and that is
supportive of the communities in which we live and work.

COMMUNITY DEVELOPMENT AND
PHILANTHROPIC ACTIVITIES
AIG Canada respects its obligation
to give back to our communities and
supports a number of charitable
organizations across the country, whose
goals are aligned with our strategic
plans. A significant portion of our
community giving is directed to healthrelated initiatives that hold the promise
of improving lives.
Every year, AIG Canada employees
actively show their passion and
dedication toward community causes.
Their collective efforts help build
healthy and vibrant communities
and demonstrate our commitment
to social responsibility.
AIG Canada has a longstanding history
of providing support to innovative
organizations whose mandate is to
engage and encourage people of all
walks of life. AIG Canada corporate giving
focuses on forming partnerships with and
providing funding to innovative nonprofit organizations to address some of
today’s most pressing challenges.
Our corporate commitment is
complemented by the individual and
group efforts of our employees, who
are acknowledged for their generosity
towards causes they believe in. In 2019,
AIG Canada’s corporate donations for
community causes totaled $71,605.00.
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Social Responsibility

VOLUNTEER MONTH
To unite employees under the banner
of volunteerism, we held AIG Volunteer
Month in April. Employees from AIG’s
Toronto office participated in two
Habitat for Humanity community
build projects in Scarborough, while
employees in Montreal walked for
autism and provided food sortation
services for Welcome Hall Mission.
VOLUNTEER TIME OFF
AIG’s Volunteer Time Off program aims
to encourage employee participation
with volunteer efforts – every employee
is eligible to take two business days per
year off of work in order to participate in
AIG Canada’s community outreach
efforts and initiatives in Canada. The
Volunteer Time Off program is taking
those efforts to new levels while
continuing to expand our relationships
with non-profit organizations.

HIGHLIGHTS OF OUR EFFORTS:
Spotlight on Montreal
AIG’s Montreal office marked
the company’s centennial
by executing on their 100
Days of Volunteering project.
Employees pursued a number
of charitable endevours to
reach their lofty goal of 100
Days of Volunteering. While
some of the projects were
completed as a group, others
were accomplished by individual
employees who used the companyprovided two days off per year to
volunteer. A highlight included eight
visits to the Welcome Hall Mission
where a total of 37 employees provided
a number of services for the market
including, food sortation, customer
service, check out and grocery packing.
Tree planting
To mark AIG’s 100th anniversary,
140 employees celebrated by planting
785 trees in Toronto, Vancouver and
Montreal. The purpose of the planting
was to restore native species that are
capable of thriving in their respective
ecosystem. AIG Canada is a proud
sponsor of Tree Canada, a registered
charity dedicated to planting and
nurturing trees. Since Tree Canada’s
inception, they have planted more than
82 million trees, greened more than 660
schoolyards, helped restore places hit by
natural disasters and brought together
urban forestry experts greening cities
all across Canada.

Women in Insurance Cancer
Crusade (WICC)
Since 2016, AIG Canada has been a
national sponsor of WICC (Women
in Insurance Cancer Crusade). Since
WICC’s inception two decades ago,
it has raised approximately $13
million towards eradicating cancer by
supporting many of Canada’s most
important research projects. Few
organizations have galvanized the
insurance industry more than WICC. This
endowment demonstrates AIG Canada’s
commitment to the health of Canadians
by providing funding for cancer research.
In addition, AIG provides further support
by attending WICC events.
CP24 CHUM Christmas Wish
CP24 CHUM Christmas Wish provides
toys to disadvantaged children
who might not receive a holiday gift
otherwise. AIG Canada has been
supporting this cause for the past
39 years and raised funds through a
Christmas raffle.
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Habitat for Humanity
AIG employees from its Toronto office
donned hardhats and steel-toe boots
in support of two Habitat for Humanity
build projects. In a city where affordable
housing is challenging to find, AIG
Canada also provided a financial
donation to help cover construction
costs. Team AIG Canada accomplished
a great deal including framing, installing
drywall and insulation in a townhouse
complex located in the city’s east end.
Union Gospel Mission
Employees from AIG’s Vancouver
office provided onsite food service and
contributed to the Union Gospel Mission
Christmas Hamper program by donating
and packaging gifts. The Union Gospel
Mission strives to holistically meet
the needs of those they serve and
are determined to provide the best
results possible through effective
guest-centred care.
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Junior Achievement
Since 2015, AIG Canada has supported
Junior Achievement, the world’s largest
organization dedicated to educating
students about workforce readiness,
entrepreneurship and financial literacy
through experiential, hands-on
programs. As part of this relationship,
employees from AIG’s Toronto office
taught “Dollars with Sense” to seventh
grade classes at a nearby elementary
school. The curriculum, developed
by Junior Achievement, emphasized
self-exploratory exercises to get the vital
tools the students need to make smart
financial decisions, live debt-free and
become savvy investors. Supplementing
this effort was a corporate donation to
support its employees’ in-class teaching.

The William H. McGannon Foundation
AIG Canada donated funds to the William
H. McGannon Foundation in support
of scholarships, research grants and
student involvement to advance risk
management by way of education,
research, mentorship and work
experience programs. The RIMS Canada
Council established the Foundation
following the release of a study in 1999
that evaluated the need for a Canadian
organization to support risk management
education and advance the profession of
risk management in Canada.
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The Toronto Humane Society
Employees from AIG Canada’s
Toronto office helped support
the animals in the care of
the Toronto Humane Society
by packaging food, making
toys and walking dogs on
two separate occasions. Dog
walking plays an important
role in socializing dogs, which
results in a greater chance for
adoption. It is the mission of
The Toronto Humane Society
to promote the humane care and
protection of all animals and to prevent
cruelty and suffering. Following no kill
principles, the Toronto Humane Society
aspires to be a best-in-class animal
shelter – working in partnership with the
community to find creative solutions
and improve outcomes for all animals.
Ronald McDonald House
Twelve employees from AIG Canada’s
Toronto office helped the families of
children under the care of Toronto Sick
Kids Hospital by creating approximately
100 sandwiches and healthy snacks
within the kitchen of Ronald McDonald
House. Ronald McDonald House
Charities® Toronto has served as a place
to call home for families with seriously
ill children undergoing treatment. RMHC
Toronto encompasses a House for 81
families in downtown Toronto and seven
Family Rooms in hospitals across the
Greater Toronto Area and in Sudbury.

Social Responsibility

Second Harvest
At AIG Canada, team-building takes
place inside and outside the office. On
three separate occasions, employees
from AIG’s Toronto office spent the
day sorting food for Canada’s largest
food rescue charity. Second Harvest is
the largest food rescue organization in
Canada and global thought leader on
food recovery. Second Harvest works
across the supply chain from farm to
retail to capture surplus food before it
ends up in the landfill which negatively
impacts our environment.
AIDS Walk Toronto
AIG Canada’s LGBT & Allies Employee
Resource Group walked in support
of AIDS Walk Toronto. AIG Canada
employees partnered with Marsh Canada
employees to walk and raise funds. Their
efforts placed the AIG and Marsh team as
the sixth largest fundraiser and a single
employee from AIG was the third highest
individual fundraiser.

Canucks Place Children’s Hospice
In support of pediatric palliative
care, AIG Canada donated funds to
Canucks Place Children’s Hospice and
participated in their Lighting of the
House event. Lynn Oldfield, President
and Chief Executive officer and members
of the Vancouver team were on hand to
assist with the event logistics. Canuck
Place Children’s Hospice first opened
its doors in November 1995, to become
North America’s first free-standing
children’s hospice. The Canuck Place
responded to the need for a hospice
created specifically for children. The
illness and death of a child is a lifealtering experience for the families who
love them. The facility offers a place of
comfort and compassion where children
could experience the simple joy of being
a child, and families could cherish each
moment together.

Clean Toronto Together
Every year since the inception of the
program, AIG Canada employees from
its Toronto office participate in this
annual city clean up. From all levels
of the company, the AIG Canada team
is committed to doing its part for the
upkeep of its urban space.

The Inside Ride
AIG Canada’s Young Professionals
Employee Resource Group leaders
participated in the Inside Ride in support
of Coast to Coast Against Cancer
Foundation. The Inside Ride is Canada’s
first indoor cycling challenge and
fundraising event dedicated to raising
funds in support of children with cancer
and their families. Support is provided
where the needs are greatest, including
funding of oncology camps, family
support programs, survivor scholarships
and other areas which contribute to
inspiring hope and improving prognoses
for children and their families impacted
by cancer.

Fondation du centre
jeunesse Montreal
In support of Montreal-based youth and
children, AIG Canada made a charitable
contribution to Fondation du centre
jeunesse Montreal while its employees
volunteered by sorting and distributing
holidays gifts for the children under
the Centre’s care. The Centre provides
urgent human services to children
and youth and promotes a positive
environment as their guests’ transition
from the Centre back to their families or
in alternative housing. The organization
offers the children the opportunity to be
children, including celebrations to mark
significant events of their lives such as
birthdays, Christmas, and proms.

Loving Spoonful
AIG Canada’s LGBT & Allies Employee
Resource Group in its Vancouver
office volunteered at Loving Spoonful
to help assemble valentines for the
organization’s largest fundraiser of
the year. The Loving Spoonful is a
volunteer-driven society that provides
free, nutritious meals to people living
with HIV/AIDS in the Greater Vancouver
area. Loving Spoonful delivers over 1,200
meals and 250 snack packs each week
to men women and children.
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Autisme Montréal
AIG Canada contributed to the efforts of
Autisme Montréal by making a financial
donation. Autisme Montréal strives to
improve the lives of individuals with
an autism spectrum disorder (ASD) as
well as those of their family members.
Autisme Montréal acts as an advocate
for the rights and interests of people with
autism and those of their families. Their
goal is to promote and to sensitize the
health, education, research communities,
and the general population to the needs
of people with autism.

The Big Bike
To support the Heart &
Stroke Foundation, 25 AIG Canada
employees took to the Big Bike to raise
funds towards life-saving research
while supporting heart disease and
stroke survivors and their families. For
over 60 years, Heart & Stroke has been
dedicated to fighting heart disease and
stroke. Their work has saved thousands
of lives and improved the lives of
millions of others.

Red Door Family Shelter
AIG Canada’s Women & Allies Employee
Resource Group assisted Red Door
Family Shelter by volunteering plant
material and staff members who helped
rehabilitate the shelter’s gardens. AIG
Canada staff members extended the
project by proving non-perishable food
items, toiletries and kitchen items.
Since 1982, the Red Door has provided
services for families and individuals who
need safe and supportive emergency
shelter. Responding to the growing
need for shelter space for homeless
families, the Red Door was opened in
the basement of the Woodgreen United
Church by a group of volunteers. The
organization has now grown to be one
of the largest family shelters in the city,
providing shelter and support to over
500 families every year.
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Corporate Governance and Compliance
AIG Canada is
committed to the
principle that good
corporate governance
and effective oversight
enhances business
performance and serves
in the best interest
of our customers. In
addition, we believe
that AIG Canada
must demonstrate
responsible and ethical
business practices and
adhere to our own
stated principles.

Economic
Contribution
(in thousands of
Canadian dollars)

CODE OF CONDUCT
Our Code of Conduct serves to reflect best practices and respond to the needs of
our workforce. The core values and principles set forth in the Code of Conduct are
a reflection of the talents and expertise, which distinguish AIG and are an integral
component of the value proposition that we bring to our customers, employees and
our communities.
AIG also encourages employees to communicate their concerns. The company prohibits
retaliatory actions against anyone who, in good faith, reports suspected violations of
laws, regulations or policies. AIG employees have various ways to report ethical concerns
anonymously (where permitted by law) to the Compliance Group, including a toll-free
global hotline available 24 hours a day, seven days a week in multiple languages.
AIG COMPLIANCE HELP LINE
The AIG Compliance Help Line (877-244-2210) is an anonymous reporting service
that allows employees, customers, and third parties to freely voice their concerns –
at any time to legal representatives on such topics as conflicts of interest, gifts and
entertainment, securities laws, theft and fraud, intellectual property, environmental
issues, health and safety violations, political contributions, workplace violence, data
protection, and privacy. The help line is answered by an independent service provider
that offers translators for more than 75 languages. The AIG Compliance Help Line is
also accessible at www.aigcompliancehelpline.com.

Canada

Income Taxes

Premium Taxes

Total

Federal

13,994

NA

13,994

Alberta

1,474

14,912

16,386

British Columbia

2,317

7,279

9,595

Manitoba

272

1,226

1,497

New Brunswick

276

628

904

Newfoundland & Labrador

129

583

712

Nova Scotia

216

572

787

4,336

13,058

17,395

16

63

79

1,768

5,468

7,236

155

919

1,075

44

168

212

24,998

44,875

69,873

Ontario
Prince Edward Island
Quebec
Saskatchewan
Territories
*No capital taxes were
due or paid in 2019.

Total Canada
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AIG Insurance Company of Canada’s Public
Accountability Statement is also available to view and
download from our website at www.aig.ca.
VANCOUVER
595 Burrard Street, Suite 2073
Vancouver, B.C., V7X 1G4
Tel: 604-684-1514
Fax: 604-691-2939
Toll free: 1-800-663-0231
TORONTO
120 Bremner Blvd., Suite 2200
Toronto, ON, M5J 0A8
Tel: 416-596-3000
Fax: 416-596-3006
Toll free: 1-800-387-4481
MONTRÉAL
2000 McGill College Avenue, Suite 920
Montreal, P.Q., H3A 3H3
Tel: 514-842-0603
Fax: 514-987-5357
Toll free: 1-800-361-7211

American International Group, Inc. (AIG) is a leading global insurance organization. Building on 100 years of experience, today AIG member
companies provide a wide range of property casualty insurance, life insurance, retirement products, and other financial services to customers
in more than 80 countries and jurisdictions. These diverse offerings include products and services that help businesses and individuals protect
their assets, manage risks and provide for retirement security. AIG common stock is listed on the New York Stock Exchange.
Additional information about AIG can be found at www.aig.com | YouTube: www.youtube.com/aig
Twitter: @AIGinsurance www.twitter.com/AIGinsurance | LinkedIn: www.linkedin.com/company/aig.
AIG is the marketing name for the worldwide property-casualty, life and retirement, and general insurance operations of American
International Group, Inc. AIG Insurance Company of Canada is the licensed underwriter of AIG Commercial and Personal insurance products
in Canada. Coverage may not be available in all provinces and territories and is subject to actual policy language. Non-insurance products
and services may be provided by independent third parties. The AIG logo and AIG are trademarks of American International Group, Inc.,
used under license by AIG Insurance Company of Canada. Additional information about AIG Canada can be found at www.aig.ca.
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